
ANDREW DOMINO
Kalamazoo, MI  (269) 352-1764  andrew@dominowriting.com

PROFESSIONAL PROFILE

Content  Marketing  Manager with  more  than  15  years  of  experience  building  content  programs  for  complex,  regulated
industries,  including  hospice  care  and  insurance.  Launched  and  ran  blogs,  newsletters,  internal  communications,  and  sales
enablement content from the ground up at 2 organizations, with work adopted statewide following a healthcare acquisition. Known as
a bridge-builder who translates technical subject matter into plain language through close collaboration with subject matter experts,
and a self-directed producer who has never missed a deadline. Skilled across the full content lifecycle, from strategy and editorial
planning through writing, design, analytics, and vendor coordination.

AREAS OF EXPERTISE

 Content Strategy

 Content Marketing

 Editorial Calendar Management

 Copywriting & Editing

 Internal Communications

 Sales Enablement Content

 Brand Standards & Messaging

 Email Marketing & Newsletters

 Social Media Marketing

 Marketing Analytics & Reporting

 Marketing Project Management

 Cross-Functional Collaboration

PROFESSIONAL EXPERIENCE

CENTRICA CARE NAVIGATORS / HOSPICE OF MICHIGAN 2022 – 2026

Marketing Specialist
 Drove statewide adoption of the organization's marketing content after Centrica's affiliation with Hospice of Michigan, the state's

largest nonprofit hospice serving more than 4K patients annually, expanded reach from a 10-county region to nearly the entire
Lower Peninsula. Produced the public education handouts, social media content, presentations, and newsletter copy that regional
teams duplicated under localized branding, effectively supplying the merged organization's content library as the marketing team
grew from 3 to 5 members.

 Revitalized a dormant company blog into a primary public education channel, writing over 150 posts and originating all but a
handful of topics through subject matter expert interviews, competitor research, and keyword analysis. Structured the program
around an approved  content  calendar  with A/B-tested  headlines,  then  promoted every post  across  Facebook,  LinkedIn,  and
Instagram with custom graphics and captions. Grew blog traffic about 70% year-over-year within 2 months while contributing to
roughly 30% growth in social media engagement.

 Equipped a statewide business development team of more than 25 representatives with facility-specific market intelligence after
moving into the  sales  organization  for  the  final  8  months of  tenure.  Produced  10 or  more  tailored  profiles,  handouts,  and
presentations weekly, independently determining which HealthPivots and federal Medicare data points would resonate with each
hospital or nursing home audience. Representatives who adopted the materials used them in every facility meeting, and field
managers credited the pieces as effective leave-behinds.

 Built and ran the internal communications program for a workforce of over 275 employees, spanning the biweekly Insights email
newsletter, alternating virtual Town Hall meetings, and a Road News bulletin for field nurses and aides. Named and designed
Insights in Constant Contact, edited contributions from every department,  and produced the Town Hall recordings in Adobe
Premiere, sustaining newsletter open rates over 60%. Also redesigned the monthly executive performance report, consolidating
channel analytics, audience demographics, and project volume from across the department.

 Authored  the  company's  first  brand  standards  guide  following  a  corporate  rebrand,  codifying  approved  design  elements,
photography, terminology, and email signature formats. Made the final decisions on unresolved brand questions around colors,
fonts, and stock imagery, establishing the visual and editorial identity later carried statewide.

 Directed editorial content for a consumer education magazine produced with an outside publishing partner, selecting the topics,
wording, and imagery for more than 30 pages and serving as sole point of contact through proofing and delivery. Managed annual
advertising placements with regional newspapers and community events, handling ad design, scheduling, approvals, and proof
verification.

 Oversaw high-volume production of marketing deliverables, turning around about 20 requests weekly and completing over half
within 8 hours after upgrading the department's tracking system with status and category workflows. Translated sensitive clinical
guidance into plain-language patient, family, and staff materials through repeated review rounds with subject matter experts, and
built over 150 form-fillable documents and presentations, most on 24-hour deadlines.
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ANDREW DOMINO
Résumé  

HASTINGS INSURANCE COMPANY 2018 – 2021

Marketing Content Writer
 Developed the agent-facing communication toolkit for Michigan's 2021 no-fault auto insurance reform, a major regulatory change

affecting agents and policyholders statewide. Wrote plain-language explainers, social media templates, email copy, radio scripts,
flyers,  and  presentations  that  independent  agents  could  deploy  directly  with  their  customers.  The  toolkit  drew  repeated
recognition as the most comprehensive among competing carriers.

 Launched the company's first corporate blog and editorial calendar as part of a 7-person marketing team, establishing an online
content presence where none existed. Planned topics around seasonal risks and national observances, interviewed subject matter
experts, and published weekly blog posts alongside daily social content and press releases, writing nearly 200 posts across the
program.

 Converted more than 10 top-performing safety and risk posts into handouts adopted by the sales team, extending content value
beyond  the  blog.  Simplified  technical  insurance  topics  into plain  language,  tracked  clicks  and  impressions  through Google
Analytics and Facebook Analytics, and drafted the company's public responses to customer comments on social channels.

 Produced the promotional booklet  for  the company's  international  sales incentive trip to Switzerland,  covering the itinerary,
venues,  and eligibility rules  for  a  field force  of  about 75 agents.  Wrote and designed  the piece  against  a  fixed publication
deadline, then repackaged the content into reminder emails and an on-trip participant guide.

DOMINO WRITING 2007 – 2018

Freelance Writer
 Wrote over 70 feature and news articles for regional magazines and newspapers,  covering community-impact issues such as

opioid  abuse  and  human  trafficking  alongside  business  profiles,  online  safety,  and  agricultural  technology.  Pitched  stories,
secured sources, and conducted all interviews independently,  with editors noting copy consistently required minimal revision
before publication.

 Operated a solo writing business for more than a decade alongside earlier roles in TV broadcast news, newspapers, and financial
services communications, including drafting live broadcast copy delivered to anchors within minutes of breaking developments.
Tracked assignments, pitches, and deadlines in a working spreadsheet while balancing multiple concurrent publications.

TECHNICAL PROFICIENCIES

Email & Social Platforms: Constant Contact, Mailchimp, Active Campaign, Poppulo, Loomly

Design & Video: Adobe Creative Cloud (InDesign, Illustrator, Photoshop, Premiere, Lightroom), Canva, Animoto

CMS & Analytics: WordPress, Google Analytics, Facebook Analytics

Project Management: Asana, Trello, Monday.com, Smartsheet

Editorial Standards: AP Style

EDUCATION

Bachelor of Arts in English, Western Michigan University

Video Certification, Specs Howard School of Media Arts

Japanese language, novice (speaking and writing)

CERTIFICATIONS & LICENSES

Paralegal Certification, not current

FINRA Series 7 and Series 66, not current


